
National Maternal Mental Health Hotline Campaign Audience Communication Plan  
Phase 1 Final Checklist (March 1, 2024) 

 
County Name: _________________________________ 
Date: _________________________________________ 
 

1. Focus Audience 
         Does this section: 
 Include the name of the audience identified in your county 
 Include the insights (demographics, geographics, psychographics, behavioristics) of the audience 
 Include any perception of this audience on maternal mental health 
 Include any perception of this audience towards the maternal mental health hotline 
 
2. Interpersonal relationships (those closest to mom) 
          Does this section: 
 Identify specific audiences that are closet to mom - social relationships, peers, family, 
 Clearly describe each audience's insights (demographics, geographics, psychographics, 

behavioristics) 
 Include each audience perception of maternal mental health and/or maternal mental health 

hotline. 
 
3. Community networks (institutional and community factors) 
          Does this section: 
 Identify specific audiences that are within mom’s community – groups, organizations, health, 

social networks 
 Identify specific audiences that are connected to informal, cultural, or formal structures that 

moms interact with. 
 Clearly describe each audience's insights (demographics, geographics, psychographics, 

behavioristics) 
 Include each audience perception of maternal mental health and/or maternal mental health 

hotline. 
 
4. Neutral Parties: people/groups and organizations who are not personally invested in the campaign. 
         Does this section: 
 Identify specific audiences that are within mom’s community but do not interact with moms and 

not invested in the campaign 
 Clearly describe each audience's insights (demographics, geographics, psychographics, 

behavioristics) 
 Include each audience perception of maternal mental health and/or maternal mental health 

hotline. 
 
5. Regulators/Authorities (public policy factor) 
          Does this section: 



 Identify specific regulations, local-state-federal laws, or authorities that are within mom’s 
community that would influence the campaign or health-seeking behaviors 

 Clearly describe each audience's insights (demographics, geographics, psychographics, 
behavioristics) 

 Include each audience perception of maternal mental health and/or maternal mental health 
hotline. 

 
6. Media 
          Does this section: 
 Identify additional platforms that deliver news, opinions, and information to moms 
 Clearly describe insights of the media platforms – owned, earned, shared, or paid media 
 Include possible perceptions that could exist through the medial channels on maternal mental 

health and/or maternal mental health hotline. 
 
 
 


