SANDUSKY  Audience Assessment

Findings

e GLCAP - Great Lakes
Community Action
Partnership

Focus Interpersonal : Community
Audience: : Relationships : Networks
Moms : (Those closest
: to Mom) : .
e Help Me Grow programs
Partners 5 both work with the Health
Family Department with pregnant
Grandparents . and postpartum moms

e Breastfeeding and
parenting support groups

Authorities

e Prevention - . e Streaming services on

Regulators & 6 Media

Partnership Coalition : : ObIlBGLNSl o . radio, digital ads, radio ads,
members . JBIE (RIS 5 social media, billboards
° DJFS .
WIC © e Media campaigns are
~ Help Me Grow . regularly used by the
Family Children First council Health Dept including
Caseworkers : social media, radio and
Community health services : billboards
GLCAP :

e Other mediums of
communication include
local newsletters, and e-
mail distribution.



FAIRFIELD Audience Assessment

Findings

Focus Interpersonal Community
Audience: Relationships Networks
Moms (Those closest -
e OhioGuidestone
to Mom) e CARES Program
e WIC
Husband e OhioGuidestone Mom’s
Parents of mom Program
In-Laws e JFS
Aunts e Nationwide Children’s
| Cousins e Fairfield County Health
) Partner Department
Sister o Commun!ty Heqlth Center
Brothers e Community A.ctlon or
Church family Lutheran Social Services
e Perinatal Cluster
Grandparents e Parenting workshops,
Co-worker Moms group meeting at
0000000000000 00000000000000000 0 0000000000000 000000C0OCOCOCOCOGOEOEOGOSOSO ° FairfieldcountyFamily
Children First Council -
Triple P Parent Education
4 Neutral Parties Regulators & : e,
Authorities

Health Center
OhioGuidestone
Family Children First Council
WIC
Fairfield Medical Center
OB/GYN Providers
ADAMH Board
Fairfield County Community
Health Center

e Male specific facilities

6 Media

e [ ocal newspaper: the Eagle
Gazette

e Bi-weekly mailer: the
Towne Crier

e Quarterly Pickerington
Magazine

e Online news

e New Horizons Mental
Health

e Male Organizations -
sober living facilities

e Local homeless

Department of Health,
shelters do not allow P CPS/JFS e The Lancaster Herald
children Fairfield County Health e Social media: the Fairfield
Department County ADAMH Board

utilizes Constant Contact,
Facebook, Instagram and
YouTube

Community Action
Confidentiality/HIPPA,
Reporting Requirements



SENECA

Audience Assessment

Findings

Focus
Audience:
Moms

e Recovery Task Force

Interpersonal
Relationships
(Those closest
to Mom)

Fathers
Grandfathers
Friends of Mom

Regulators &
Authorities

The Board at the Mental

Health and Recovery Services -

Board of Seneca, Ottawa,
Sandusky and Wyandot
Counties.

MHRSB staff

Community
Networks
e CARA Organization

e DJFS
e The hospital

e Seneca County General
Health District

e Help Me Grow
e Seneca County FCFC

e Church groups i.e,
MOPS programing

6 Media

e The largest being the local

newspaper, followed by an
online public newsletter and
a local radio station.

Some people also utilize
advertisements on streaming
services.

Several large Facebook
groups that people utilize to
share information and
resources.

Agency’s social media,
newsletter, and local media
partnerships



ASHATABULA Audience Assessment

Findings

Focus Interpersonal Community
,:;Iudlence: Relationships Networks
oms
(Those closest e Ashtabula County WIC
to Mom) (Women Infants and
Children)
Husbands

Romantic Partners

e Ashtabula County
Parent of the Mom

Community Action

(Grandparent to the child), Agency-211
Aunt
Cousins e Maya Women’s Center
Friends

e Ashtabula County Child
Protective Services Board

(The majority of persons
spoken to were female and

over 40 years of age) e M.O.M.S. Program

6 Media

e | ocal newspapers such as
the Star Beacon and Gazette.

4 Neutral Parties

There are many organizations
through out Ashtabula
County that could become
allies to the NMMHH
campaign. These
organizations that do not
have direct contact with
Moms include:

Regulators &
Authorities

There are no identified local,
state or federal laws that are
believed to impact the
NMMHH campaign’s success
In Ashtabula County.

e Conneaut City has a local
broadcast channel CAT-TV
which has programs to
highlight community events,

There are many doctors, 511
organizations, etc.

hospitals, social service
agencies such as WIC and
Maya Women’s Center that
work with pregnant women
and Moms in our community
who are believed to be
supportive in the success in
the campaign.

e Radio Stations that are local

e Rotary clubs throughout
or close to the County

the county

e Religious organizations

e Country Neighbor, Senior
Services

e Law enforcement

e EMS

e Social media - organization
websites, Facebook,
Instagram, Tik Tok and Snap
Chat are widely used.



